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ABACreative Advertising Agency

ABAmediais a creative content production platform with the approach of pro-
viding creative solutions for content production. publishing. and distribution.
We at ABAmediarely on and benefit from up-to-date knowledge and expertise
to produceinformative. entertaining. and engaging content about commercial.
cultural, educational. and consumer products and services. We also provide
specialized content about the services and products of various organizations.
companies.and commercial enterprisesinthe formof visual. audio. and written
content. ABAmedia will be with you from the beginning that is consulting. re-
search. strategy design. branding. visual identity design {logo design. motion.
and office papers} and will help you through advertising campaigns. graphic art
production. advertising photography. advertising reportage shooting. promo-
tional videos. out-of-home advertising. advertising with billboard design. etc.
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Visualldentity
LogoDesign

Alogo is the symbol of a brand's visual identity. It is an element that ex-
poses the brand to the eyes of beholders and makes it recognizable and
in a way immortalized in the minds of the audience. Only a creative and
unique logo attracts theattention of the audience and staysintheir minds.
Success in branding has several elements. of which logo design is one of
the most effective. Therefore. one of the first measures of branding and
business development is inevitably logo design. ABAmedia. with years
of experience and the help of its expert teams. has had the opportunity to
design avariety of logos for different businesses including major brands.









Visual ldentity

Stationary

Another symbol of visual identity is office papers. Office papers and logos
complement each other to show a brand's identity. The integrity and at-
tractiveness of a brand in the first stage can be manifested through the
office papers used and distributed by the brand. Office papers include
business cards. letterheads. envelopes. invoices. and folders. What is
very importantin the design of office papersis the need for visual coordi-
nationandfitinall papers.and themore this coordinationandfit. themore
impact they will have on the minds of the audience.

Color Spectrums & Color Codes

The color in visual communication is very important and helps to create a
special feeling toward the brand. Appropriate organizational colors at-
tract the audience. brand growth. and development. as well as creating
adeep cognitive relationship between the brand and the audience. Orga-
nizational colors are determined according to the business context and
personas of the audience. All visualidentity projects are defined based on
organizational colors, and this unification strengthens the brand image
and deepens the brand experience.

RGB RGB RGB RGB RGB RGB
92-48-145 00-163-230 57-154-76 255-228-00 239-61-35 1952195

CMYK CMYK CMYK CMYK CMYK CMYK
80-98-00-00  100-07-00-00  77-11-93-07  00-06-100-00 00-91-100-00 13-100-37-09




Visualldentity .
(Printand OOH Advertising)

Print advertising is advertising that through its print nature. provides
tools for the employers to use in order to advertise their businesses.
Printing catalogs. posters. brochures. boxes. advertising stands. etc. are
examples of print advertising.

OOH. or out-of-homeadvertising refers to the physical elements thatare
visible to theaudiencein public places as advertising. Billboards and large
LED screens are examples of out-of-home advertising. OOH advertising
attracts the attention of many people and is able to do advertising on a
large scale.
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Visualldentity

Catalogs and brochures are a bridge
between brand services or products
and customers or consumers and
are one of the most important tools
for identifying a brand's or organization’s
products or services. Catalogs can be
evergreen marketing tools always
available to provide services or introduce
goods. Professional use of graphics
can dramatically increase the appeal
and effectiveness of brand catalogs
and brochures.

In designing catalogs and brochures.
first. the field of brand activity is
considered. then the catalogs and
brochures are designed in accordance
with the predetermined policies and
goals of that brand and based on
professional principles of marketing
and graphics. in order to attract the
brand’s target audience.







(FAMA .

Furnishing Your Moments



In designing catalogs and brochures. first. the field of brand
activity is considered. then the catalogs and brochures are
designed in accordance with the predetermined policies and
goals of that brand and based on professional principles of
marketing and graphics.inorder toattractthebrand’starget
audience.
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Fama furniture OOH advertising campaign fits the
brand’s visual identity
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Out-of-home advertising is
advertising that targets the
audience outside their homes
(i.e. in public places). One of
the important factors that
need to be considered when
designing OOH advertisements
isto pay attention to the
coordination of the visual
identity of the OOH adver-
tisements and the visual
features and characteristicsof
the advertised product.
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Packagingis avery important element in brand identity and market-
ing. to the extent that companies. factories. and all manufacturers
useit toincrease the competitiveness of their brand in domesticand
internationalmarkets. Creative and suitable packaging is very effec-
tive in attracting customers and creating a brand. The functionality
and attractiveness of packaging are two very important principles in
its design.
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Packaging should be such that people instantly recognize it and. in a sense. creates an identity for the
brand. In packaging design. art and technology are used simultaneously to attract the attention of the
audience. Creativity in packaging is one of the mostimportant factors resulting in customer choice and
boosting sales. Creativity in packaging first attracts the customer's attentionand then makesit easy to
useand maintain the product at home. These factors lead to customer satisfactionand ultimately. they
remaining loyal to the brand.
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Userinterfacedesignfor
Politician application

News

Politicianis amediaand practicalinformation application
inthe field of rules and what comes to pass in the Iranian
parliament and the government. which was designed by
the order of The Parliament of Iranin 2016.







User interface design for ABA Q

online contest >

The user interface of a website or application represents the brand image. The user interface
must be focused on enabling maximum usage and quality user experience. and thereasonitis
importantis thatit can determine the extent of your ability to provide amemorable experience
fortheuser.



ABA Q APPLICATION

O




\\

\\









2T InteractiveTV

2T application is an innovative interactive medium in the entertainment industry. which is a creative product
of ABA Arts and cultural Foundation. In this application. there is video content on various topics. These topics
range from educational to entertainmentand psychology. One of the special features of this applicationis how
users shouldinteract withvideos. Users cantalk to each other while watching videos. take partin polls. and an-
swer questions. With 2T app. you can pleasantly spend your spare time. and on top of that. by winning points.

you can also win the periodic lottery prizes of this app.




Interactive TV allows the user to communicate actively withit so that the viewer canreceive
contentaround the subject they areinterestedin througha communication network. This way.
Television can provide and make available content specific to the viewer based on their taste.

interest. or expertise.




2T InteractiveTV

Having a visual identity. brand
message. and the use of relevant
and attractive content. strengthens
thebrandbothonlineandoffline.andthe
businesswillhaveapredefinedprogram
to coordinate the visual identity of
the website. application. and oth-
er digital products so that they can
ride the waves of marketing and
sales much more smoothly.




Designing HiBoom applications
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www.eghtesadonline.com
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Visualidentity design for social networks
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Dor Dor puppet series is a product by the video con-
tent department of the ABA Arts and cultural Foun-
dation. Dor Dor is a 45-episode interactive puppet
show series that was produced in the summer of
2019 by the ABAmedia content production team
based on a design by Mehdi Talajouy and Sanaz
Tayefeh. produced by Sanaz Tayefeh and Mahmoud
Bagheri. overaperiod of 4 months of pre-production
and 3 months of production.






Shervin Shirinbayan decides to produce aninformative and educational show on the subject of teenagers. but
he does not find the desired expert to do the job! Meanwhile. Kambiz Nojavan (literally translated to teenag-
er) shows up. Kambiz is not a teenager. but in his own words. he knows teenagers better than they do. and
thatis why his surname is a Nojavan and insists on being the expert on the show ...

Dor Dor Puppet Show Series
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Professor OPuppetSeries

ProfessorO.aproduct of ABA Arts and cultural Foundation is a 45-episode puppet se-
ries. whichwas produced in the fall of 2019 by the ABA content production team based
on a plan by Sanaz Tayefeh and Mehdi Talajouy and produced by Mahmoud Bagheri
and Sanaz Tayefeh. The show was produced with 4 months of pre-production and 3
months of production.
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rTWVelSerildes

An inventor named Professor
O after forty years manages to
convince his parents to let him
live independently. He rents a
place for himself to pursue his
inventions in peace and quiet.
But thereis no peacein the new
place either. Is it possible to
have any peace at all with the
children of the landlord present
all the time (named Ghashang
and Zerang)?!
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Professor O Puppet Series
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ADVERTISING
PHOTOGRAPHY

Advertising photography is a branch of commercial
photography with the main purpose of promoting a
product or service withanemphasis onthe capabilities
and unique features of that product or service. This
genre of photography due to its significance and
specialized aspects requires skills. techniques and
experienced people. for this reason. in the field of
advertising photography. it is always a good idea to
seek helpfromanadvertising agency that hasaspe-
cialized photography studio of its own
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Stage design. decor. lighting.
and studio design resembling
residential space. forspecialized
setting and photography of
dining furniture




PHOTOGRAPHY
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PHOTOGRAPHY

Advertising product photography is photography that depicts the essence of a product/service and is done with the aim of being able to show the product to
the audience without using editing or any special effects and with complete fidelity to reality. An industrial photographer. relying on advanced photography
techniques and experience. makes every effort to capture the distinctive features and characteristics of a product.
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Automobile Advertising Photography

Automobile photography is undoubtedly one of the most important
fields of work when it comes to industrial photography and advertising.
Challengesrelated tolighting. light reflection on body material. shooting
angles. as wellas limitations related to studio space and the large size of
automobiles. make this one of the most specialized and challenging sub-
species of commercial photography.

At ABAmedia Studio. with years of experience in the automotive industry ad-
vertising. and using the latest equipment and specialized knowledge in the
field of automobile photography. weareable to provide the highest qual-
ityandaccuracyinphotographyandvideo projectsrelated toautomotive
industries.
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Promotional Videos

According to the latest statistics. 53% of the total advertising costs in the world are related to the production of promotional videos. Given that
people enjoy watching videos and find them quite entertaining. it is possible to create a memorable experience in the minds of the audience by
using promotional videos. One of the salient features of promotional videos is creating and evoking new emotionsin theaudience. andin today's
business world thereis nothing moreimportant than evoking and creating a sense of interest and need in your audience. For thisreason. promo-
tional videos thatarereleased and published onimportantand popular broadcast platforms suchas YouTube. Vimeo. etc. have become apower-
ful and effective medium for communicating with millions of potential customers.



Special effects are in fact manipulation and
editing of the image in order to achieve looks
and scenes thatare impossible or very expensive
to build and create in reality. With the help of
computer special effects. text can be embed-
dedinthevideos ortheproductor service can be
represented in a different and creative context.
thusarousingthe attentionand emotions of the
audience.

O




TV commercials. with the help of being broadcast through a comprehensive and influential medium. have the ability to convey the brand advertising
message toawide range of audiences. A significant part of every community. depending on theirinterests and moods. watches some TV from time to
time. This has given television advertising. as a high-availability medium. a prominent role in advertising campaigns.
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SIXTAIXPXEX

born in 1980

Master of Art Research ,University of Science and
Culture, Tehran

Bachelor degree in Theater stage Design, Faculty of
Fine Arts, University of Tehran

Bachelor degree in Music, Composition, Faculty of Art
and Architecture, Islamic Azad University of Tehran

Graduated from the Advanced filmmaking course,
Hamedan Young Cinema Association

Official member of the Iran Advertising, Architectural
And Industrial Photographers Association, Iranaipa

Lecturer, Department of Design and Architecture,
Iranian Center for Architecture

Industry and advertising photographer

20 years of experience in the advertising and content
production business

Producer and Interior designer

Designer and researcher in the field of decoration and
furniture

MEHD/ secccces

TALAJOUY

RIXEXPXIXIXS

Chairman of
the Board and
Art Director




SANAZseessess

TAYEFEH

O

XIXIXIXIXEX

Board member
and CEO

XEXPXPXIXEN

born in 1981

Master of Interior Design , Faculty of Art, University of
Strasbourg, France

Bachelor of Design , Faculty of Art, University of
Strasbourg, France

Bachelor in stage design, Haute School Arts Du Rhin -
Strasbourg, France

Bachelor of Theater Stage Design, Faculty of Fine
Arts, University of Tehran

Lecturer, Department of Theatre Faculty of Fine Arts,
University of Tehran

Lecturer, Department of Design and Architecture,
Iranian Center for Architecture

Producer, Set designer, interior designer and furniture
designer

Art director, designer and mobile app Developer
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XIXIXEXIXIXS

SEO Specialist
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RIXPXPXIXIXS

Senior web Designer




Farzanehn

Khosravi

RIXEXPXIXIXS

Senior Graphic Designer
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ABA
t' ABACreative Advertising Agency
®

Address: TehranProvince. Tehran
FathiShaqaqiSt. No.118

Landline:(+98)21-88023723
Mobile: (+98)9121408098
(+98)9011408098

Feelyourownpresence



